DADT kept LGBT soldiers in the closet for 17 years.
About 14,000
were discharged.

About 65,000 LGBT troops
are serving now—about 2.8%.

Nearly 1,000,000 LGBT
Americans are veterans.

29.6% of active-duty military believe repeal will negatively affect unit cohesion.

TELL OUR TROOPS:
You don’t have to serve in silence!
OUT Armed Forces provides a place for LGBT active-duty military and
veterans to come out publicly in support of those still serving in silence, and
to encourage straight military, family and friends, and the general public to
show their support for our troops serving openly.
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OUT Armed Forces provides a place for LGB active-duty military and veterans to come out publicly in
support of those still serving in silence, and to encourage straight military, family and friends, and the
general public to show their support for our troops serving openly.

LGB servicemembers
 Safety and security
 Discrimination protection
 Discharge upgrades
 Full benefits

Other groups
 We support groups like the SLDN,
OutServe, AVER, Out and Equal
Workplace Advocates, and the HRC
in their integration efforts.

Their partners and families
 Repeal of DOMA
 Marriage equality in the US military
 Equal rights for partners and families

 We support the National Center for
Transgender Equality in their efforts
toward military inclusion.
 We support the DOD in sincere and
inclusive integration campaigns.

The project was an inkling of an idea on September 12. By October 11, it had the support of
Colorado’s congressional delegation. We are stunned and made a little frantic by the momentum.
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 We have videos from a state senator, two reps for Diana DeGette—one an out LGB veteran—
an active-duty reservist, our board members and spokesperson, and a video committed from
the first out veteran running for Congress, from Colorado District 28. Colorado Democratic

Veterans and Military Council
 We have entered into a letter of intent to merge with an existing gay military social media site
with 4000 members (which has grown by 20% since September 20), unified under the OUTaf
name.
 We are currently endorsed by OutServe, AVER, OUT & Equal Workplace Advocates,
Outmilitary.com, the GLBT Center of Colorado, and Auraria GLBT Student Services, and are
in discussions for endorsement by the Servicemembers Legal Defense Network, HRC national
and state, PFLAG, the Gay and Lesbian Task Force, and Servicemembers United.
 We have a YouTube channel with multiple playlists, more than 100 Twitter followers, 50
Facebook followers, an early stage video blog, and a Flickr photo stream.
 We were just covered in OutFront Colorado, digital and print.
 We will be incorporating the Colorado LGBT Color Guard for official appearances.
 Mike is writing for OutServe Magazine, the first gay magazine to be available on bases worldwide.
“One Battle at a Time,” November 2011 issue.

OUTaf serves the LGB(TQ) US Armed Forces community worldwide. The DOD estimates that
65,000 LGB troops are serving currently, about 2.8% of the US military. There are more than one
million LGB veterans.

Collecting and promoting videos and letters of support on the website, integrating and maximizing the
OUTMilitary social media component, and promoting petitions for larger advocacy groups and LGB
discrimination cases.
 Videos/Letters Goal: 1000
 Petitioning Goal: 10,000 signatures
 Social Media Goals:
o OUTMilitary goal: Add 1000 members (current 4000±)
o Facebook: Add 1000 Likes
o Twitter: Add 1000 Followers
o YouTube: Add 1000 Subscribers
o Video blog: Add 500 subscribers
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 Relationship-building:
o LGBTQ servicemembers industry
o LGBTQ community
o Military
o Non-profit sector
o Corporate
o Legislative
 Outreach:
o Website demo and video presentation (1 hour): Campuses, veteran/military groups, LGBT
community, non-profit groups, donors, interested parties
o Local/Regional event attendance
o At least one national LGB military conference
o Mike as writer and speaker
o Merchandising: Pins, t-shirts, etc.
o OUTaf pin-up calendars
 Social media
o Streamlining process and automation
o Reciprocal interconnectedness with other groups
o Gain followers
 Media
o Local/Regional/National
o LGBTQ
o Military
o Talk radio
o News/commentary
Building the OUT Armed Forces brand for larger advocacy, continuing earlier activities and adding:
 Videos/Letters Goal: 2,500 (total)
 Petitioning Goal: 25,000 signatures (total)
 Education campaigns in military
 Promotion of LGB family issues
 Awards for exemplary out military
Shifting the business model to focus on ongoing gay military social media and support, incl. families,
adding:
 Videos/Letters Goal: 5000 (total)
 Petitioning Goal: 50,000 signatures (total)
 Searchable database of military contacts
 E-book of OUTaf videos, photos, and letters
 Grants/Scholarships/Legal funding to individuals or other advocacy organizations
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Our website, OUTArmedForces.com, has been operational since October 11. We consulted with the
founders of It Gets Better about their formation and growth process, and continue ongoing
discussions with them. We are seeking (and getting) endorsements from the major players in the
LGBTQ military movement, including OutServe, the Servicemembers Legal Defense Network,
American Veterans for Equal Rights, and Out & Equal Workplace Advocates, as well as more broadbased LGBT groups, like the Human Rights Campaign, Colorado’s GLBT Center, and others. We have
been endorsed by three members of Colorado’s congressional delegation and one state senator, and
continue discussions with additional legislators for their support.

Within two years, we believe our efforts will:
 Significantly reduce repercussions and discrimination for the 65,000 LGB troops who can now
come out—about 1400 in Colorado1—and LGB servicemembers in the future;
 Help the LGBT military movement and the DOD cut the percentage of servicemembers
opposed to integration of LGB troops in half, to about 15%.
 Provide a conduit of community support for other LGBTQ military issues, including
discrimination cases, discharge upgrades, reinstatement, and the rights of LGB military families.

29.6 % of active-duty military believed that the repeal of DADT would lead to negative repercussions
in unit cohesion.2 This means that LGB servicemembers can expect almost one out of three of their
comrades to potentially have a negative reaction to their coming out, which is considerable pressure on
an already difficult decision about personal disclosure.
It is a much less threatening prospect in the civilian population, so we are specifically asking for the
help of America’s 1,000,000 LGBT veterans, many of whom have come out in their daily lives since
leaving the service. OUT Armed Forces will help lower the percentage of negative reactions by putting
a face to the LGB military community and allies inside and out of the Armed Forces.
Coming out is a serious and life-changing decision, especially in a potentially hostile environment, and
it is up to us—as veterans, active-duty, family and friends, and patriotic Americans—to tell our LGB
servicemembers they no longer have to violate their oath of honesty and integrity in order to continue
to serve.
The issue of LGB military rights is large and complex enough to require efforts on multiple fronts and
collaboration among groups for maximum impact and social change. Groups with similar missions
include:
 Servicemembers Legal Defense Network provides legal advocacy for LGBT military.
Publishers of the Guide to LGBT Military Service. (In discussions for endorsement.)

1

Estimated at 2.8% of 50,163 total personnel in the state.
States Department of Defense. Report of the Comprehensive Review of the Issues Associated with a Repeal of “Don’t Ask, Don’t
Tell.” Nov. 30, 2010.
2 United
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 OutServe is the association of actively-serving LGBT military personnel. With over 4,000
members and 40+ chapters worldwide, it is one of the largest LGBT employee resource groups
in the world. OutServe works to support a professional network of LGBT military personnel
and create an environment of respect in the military with regard to sexual orientation and
gender identity. (Endorser. OUTaf contributing to bimonthly magazine.)
 American Veterans for Equal Rights is a non-profit, chapter-based association of active,
reserve, and veteran servicemembers dedicated to full and equal rights and equitable treatment
for all present and former members of the U.S. Armed Forces. (Endorser.)
 Servicemembers United is a non-partisan and non-profit organization and the nation’s largest
organization of LGBT troops and veterans of the U.S. armed forces, as well as their partners
and civilian allies. (In discussions for endorsement.)
 Outmilitary.com is a social media and online community site for LGB military and veterans.
(Endorser. In discussions for merger.)
 Out & Equal Workplace Advocates (commonly known as “Out & Equal”) is a national
501(c)3 nonprofit organization committed to ending employment discrimination for lesbian,
gay, bisexual, and transgender employees. (Endorser.)
 The Human Rights Campaign advocates on behalf of LGBT Americans, mobilizes
grassroots actions in diverse communities, invests strategically to elect fair-minded individuals
to office, and educates the public about LGBT issues. (Colorado chapter: social media support;
national headquarters: in discussions for endorsement.)
 The National Center for Transgender Equality (NCTE) is a social justice organization
dedicated to advancing the equality of transgender people through advocacy, collaboration, and
empowerment. The NCTE is heading the movement for transgender equality in the US military.

Before we announced our project publically, we reached out to many of the major groups working
within the LGBT community, and those supporting LGB military rights. These include: the
Servicemembers Legal Defense Network (SLDN), OutServe, American Veterans for Equal Rights, Out
& Equal Workplace Advocates, Outmilitary.com, The Human Rights Campaign (HRC) national and
state, the Gay and Lesbian Task Force, and PFLAG. We had lengthy discussions with them concerning
our project goals, non-duplication of activities, and collaborations to support military integration
efforts, repeal of DOMA, LGB military family issues, and anti-discrimination initiatives. They all
unanimously and enthusiastically supported our project idea as an innovative way to reach LGB active
and retired military, straight allies, and the general public.
Our goal is first to be a visible online presence for LGB military; active and retired, and straight allies to
voice support for being out in the military. While there are many individual videos online stating this
support and videos of military personnel coming out, these have been personal efforts and therefore
not connected. This individuality disperses the message and lessens the impact of working to change
minds and stereotypes. None of the above groups actively request or store videos online in a consistent
way or ongoing basis as the preeminent focus of their operations.
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Endorsing organizations provide reciprocal logos and/or links, social media support, outreach to their
constituencies, and other ancillary services (e.g. the SLDN will provide legal advice related to
discrimination violations against soldiers using our site, the GLBT Center of Colorado will provide
space for outreach events). Endorsers are encouraged to make individual and group videos for the site.
 We are endorsed by: The Servicemembers Legal Defense Network, OutServe, American
Veterans for Equal Rights, Out & Equal Workplace Advocates, Outmilitary.com, the Colorado
GLBT Center, Auraria campus GLBT and veterans’ groups.
 We are under consideration for endorsement by: Servicemembers United, PFLAG, The
Gay and Lesbian Task Force, and GLAAD.
 We are seeking endorsement from: the DOD, Gay and Lesbian Servicemembers for
Equality, military family support groups, military academies and alumni (incl. Knights Out
[West Point], Blue Alliance [Air Force Academy], USNAOut [US Naval Academy], The Gay
and Lesbian Alliance [The Citadel], and similar), general LGBT organizations, and military
units/bases.
Video Endorsers are higher profile military, elected and government officials, and public figures who
submit videos of solidarity and support.
 Videos from: Colorado State Senator Pat Steadman, representatives of Congresswoman Diana
DeGette’s office.
 Videos will be solicited from: local, regional, and national ranking military and politicians;
LGBT groups locally and nationwide; military installations, and support organizations.
Sponsors provide cash or material support to the organization. Sponsorship structure and levels have
not yet been determined. Sponsors will receive advertising, reciprocal links, and other promotional
considerations.
 We are currently sponsored by: Cutler & Co., P.C., Whaley Digital Press, and KB Consulting
(the respective companies of the Board).
We have outlined an aggressive fundraising campaign ion a number of fronts. For further budget detail
and notes, See Attachment A: Budget.
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We had a month-long crowd sourcing campaign on Crowdtilt that has met its payout goals
($400). We have received approval to re-run the campaign as frequently as we’d like.
Cutler & Co., P.C., Whaley Digital Press, and Mike Yost have funded our immediate needs to
this point, however, until 501c3 status is secured, their support must be repaid.
We have created a line of apparel and other merchandise available on Café Press. We will start
promoting this line through social media on November 1. We plan to bring this merchandise
in-house and into a web store as soon as possible.
We have attended LGBT events and discussed funding with individual donors.
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•

•

Mari has been in
marketing and
business
communications for
more than 20 years, in
for-profit and nonprofit environments.
Her primary areas are:
advocacy, business
planning, fundraising
and sales. She has
founded multiple
startups, including
Whaley Digital Press,
where she is currently
Managing Editor and
Publisher. She holds a
Bachelor’s degree in
Writing from the
University of
Colorado at Denver,
and freelances as an
editor, writer, and
designer.

Mike is a veteran of
the 729th Air Control
Squadron and
Operation Southern
Watch. He served at
Hill AFB in Utah
from 1997-2001, and
was honorably
discharged as a Senior
Airman and Ground
Radio Maintenance
Journeyman. He is a
member and volunteer
for HRC Colorado
and AVER, the author
of Remnants of Light,
and is a contributing
writer at Outserve
Magazine.

•

•
Karen has been in sales,
marketing, and
executive coaching of
authors and musicians
for many years,
including positions as
National Account
Manager at Simon and
Schuster publishers,
District Promotions
and Marketing Manager
for Media Play, and
Regional Marketing
Manager for the
Capitol/EMI Music
Group. She is a
graduate of the CSU
Executive MBA
program, and is
currently a Marketing
and Promotions
consultant with offices
in Boulder, Colorado.

David is a highly
qualified CFO with
more than thirty years
experience applying
innovative solutions to
a wide range of
financial challenges.
He has developed
organizations from
non-capitalized
startups to
multinational public
companies, working
with budgets from
shoestring to
hundreds of millions.
He holds an MBA
from Colorado State
University and an MA
from St. Catherine’s
College in Cambridge,
and the principal of
Cutler and Co., PC.

John McKinnon, founder, owner, and operator of Outmilitary.com and CEO of Interactive
Marketing Group (will move to Board of Directors upon completion of a successful merger).
John Kelly, long-time Denver LGB military activist, founder and manager of the Colorado
LGBT Color Guard, liaison with GLBT Center of Colorado.
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Mari Christie has been in business marketing, communications, and promotions for more than 20 years
in Denver, Colorado, including a freelance print marketing practice that has served more than 200
small business clients since 1991. She has worked in established and startup non-profits and for-profits
in a variety of industries, including publishing, film and video, convention management, real estate,
accounting, and printing. She has frequently maintained an activist stance on a number of social issues,
starting with the 70s peace movement (with her parents), as well as anti-apartheid efforts, literary arts,
interfaith dialogue, LGBTQ concerns, and other social and social justice issues.
She has experience in business planning; management; logistics; budgeting; volunteer resources;
relationship-building; event planning; and grant/proposal writing for government, non-profit, and
private industry. She acted as part of the management team for eight concurrent trade shows for two
years, with managerial responsibilities on three. She has been published in multiple local and regional
periodicals, and her events and promotions have been covered by news outlets worldwide. She is an
expert in Microsoft Office (through 2007), the Adobe Creative Suite (CS4 Standard Design Edition),
and mainstream social media (Facebook, Twitter, YouTube, Flickr, Wordpress blogging).
In 2001, she conceptualized and executed 24 hours (three 8-hour days) of leadership curriculum for
alternative lifestyle advocacy with nine presenters and twelve topics for 24 adult learners. She taught
one hour on Voice/Identity and co-taught three hours of Media Relations, and two hours of Volunteer
Management. She was a weekly support group leader for two years at GLBT Student Services of
Auraria, was named their 2009 Student Ally of the Year, and still serves on their Speaker’s Bureau.
She has developed and presented seminars and workshops in leadership development, business writing,
personal statements, argumentation, writing for the Internet, and creative topics. She has also created
individualized writing programs in argumentation, research, and business writing for second-language
learners, and has created dozens of grammar- and writing-related handouts and worksheets. She
currently continuing her long-time freelance practice and looking forward to spending the rest of her
life as a progressive advocate.

Our major barriers are those of any rapid-start organization: minimal finances, limited staff, and
inadequate infrastructure. We created this idea four weeks before National Coming Out Day and were
immediately accepted and supported by national, state, and local advocacy groups and national and
state politicians. In planning the press conference for our launch—which was executed in ten days—we
were caught off guard by the immediate and total support of a brand-new organization.
While we are a small and nimble organization right now, and hope to always stay that way (at least the
nimble part), we have been stretched to our managerial limit by our fast startup and the tasks ahead of
us. We know we need to grow in many ways to meet our goals and the expectations of our early
supporters. We need to be able to ramp up ongoing promotions, marketing, and outreach to the
military, general public, mass media, governmental agencies, and politicians. We also need support in
handling corporate and individual fundraising and the ongoing daily operations of these activities. We
have an excellent spokesperson in Mike Yost, but we need to be able to leverage his time for outreach,
media exposure, and speaking engagements, rather than for day-to-day operations. We are also
currently looking for legal advice and representation related to non-profit status, contracts, intellectual
property, and liability, as well as basic business legalities.
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Along with minimal staff, we have—like all small new organizations—minimal finances to launch a
best-of-class website with full audio/video capabilities. As our entire focus is on people posting videos,
and on a high-quality online LGB military community, this capacity is central. We also have to have
high security and a review system in place for submissions in order to avoid accidental (or malicious)
“outing” of an LGB servicemember, as this would be antithetical to our mission and, in the case of
maliciousness, could involve the organization in evidentiary efforts.
We have had productive conversations with Blue State Digital at the suggestion of our contacts at It
Gets Better and with local web management company Page One Solutions/Megahunter about
designing and building our website, ongoing management, security, social media presence, and
analytics. Page One is considering working with us on a pro bono or deferred-payment basis.
Along with the website, we need to have a robust Information Technology (IT) platform to maintain
our organization’s finances, operations, online donations, communication, marketing, and promotions.
We are all familiar with cloud-based programs such as SalesForce.com and Netsuites.com and while
they both offer free licenses to qualified non-profits, we do not have the technologists available or the
funding to complete the total integration for our needs.
As a small, flexible, cost-conscious organization, right now we do not feel we need ongoing office
space, although it will be a consideration once other startup costs have been met. For the moment, we
can exist as telecommuters with a substantial cloud-based operation constructed to grow as we do. We
have several downtown locations available as conference/meeting space.
Due to the nature of the subject matter, we also have the barrier of stereotypes, misinformation, and
possible public anger and threats. In addition to his status as an out gay veteran, Mike is a freethinker
who left a conservative Christian church while he was in the service. He credits his religious upbringing
for keeping him in the closet before (and to a lesser extent, during) his time in the Air Force, which
may prove to be a secondary unpopular position. While the risk to Mike and the organization can be
minimized by ongoing outreach activities, we realize they will always be resistance to LGBTQ rights
from some quarters, and we need to plan for potential disruption accordingly.

Not including contributions made by stakeholders, $1000. Stakeholders have contributed 400+ hours
since Sept. 10. Mari Christie is currently paid $600/month by Cutler & Co., PC.
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No item is currently contracted, except as outlined in Section VI: Debts and Obligations To Date.
 Payroll/Benefits: 1 FTE
 Virtual Services: Cloud-based operation,
including office, etc.
 Accounting: Working board member
 Graphic Design (print): Working board member
 Website Development: Integration of two sites,
ecommerce, and video management, redesign,
hosting.
 Merchandise production: Bringing top-selling
OUTaf logo merchandise in-house. Pins and other
giveaways.
 Advertising/Marketing: Online, event
promotion, sponsorships, etc.
 Professional Fees: TBD

OUT Armed Forces Proposal
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 Conferences/Travel: One person to one national
conference; local/regional mileage
 Outreach events: Portable video booth events
 Printing: Identity, promotions, giveaway cards
 Computer Programs: social media integration,
contact databases, etc.
 Memberships/Subscriptions: LGB/military
groups, magazines, etc.
 Contract Services: TBD
 Postage/ Copying/ Secretarial/ Courier:
giveaway mailings, direct mail
 Education: Board training
 Board Expenses: TBD
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Total





Private donations
In-kind donations
Sponsorships (10@$2000)
Military/government funding
(2@10000): Grants and/or allocated
funds for LGB integration educational
efforts
 Merchandise: See Attachment E:
Supporting Materials
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 Foundation grant(s) (1@10,000)
 Advertising sales: TBD after merger
 OUT Armed Forces calendar(s): Male/Female
“pin-up” calendars from photo submissions to the
website.
 Events – OUTaf award: Awards for exemplary out
military, beginning with one or more who have
stood out publicly during the repeal effort (e.g. Lt.
Choi; Staff Sgt. Alva)
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October 31, 2011
To the Colorado Nonprofit Development Center:
I am happy to write this letter of support for OUT Armed Forces, a group advocating for LGBT rights
in the US military. The group was founded by constituents of my district (CO31), and it is my pleasure to
endorse their work.
As the repeal of Don’t Ask, Don’t Tell is implemented, it is imperative for LGB military to have
support as they begin to serve openly. This project, allowing our gay service members to come out publically, is
a first step in equal rights for all of America’s troops.
Being gay or straight should never be a prerequisite for service to one’s country, and we are pleased that
groups like OUT Armed Forces are stepping up to help remind America that sexual orientation doesn't
matter to the mission. We are looking forward to seeing the results of this important project and my office will
lend what support we can.
Thank you,
Senator Pat Steadman, SD31

November 1, 2011
Dear Mari,
I am very pleased to submit this letter in support of OUT Armed Forces plan to register as a non-profit
organization. I believe there is a need for addition support for LGB service members and veterans faced with
the question of coming out.
The fact that you have, and will continue to work with already established organizations involved in
these efforts, rather than compete with them, is commendable. After years of disrespect, persecution and
prosecution, going back long before DADT, the emotional toll is huge for these individuals. It is not always
an easy decision for them to make. The more assistance they receive in doing so is vital.
I am also optimistic of your plans to use the phenomena of social media for expanding your outreach.
Likewise the making of videos and providing modern day methods to allow people to tell their personal stories
will help men and women make their decisions about coming out. These efforts will also help educate the
general public about who and what we are and help eliminate the stereotypical images.
Personally, I have been involved in the efforts to repeal DADT since the mid 90’s including serving as
Colorado Chapter President of American Veteran’s for Equal Rights and as Chair of three National
Conventions. I’m committed to seeing repeal continue to be implemented with fairness and with emphasis on
LGT service members obtaining full and equal rights.
Respectfully and with best wishes for your success,
John J. Kelly, GLBT Community Color Guard: Founder, Coordinator
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October 31, 2011
To whom it may concern:
I have worked with Mari Christie many times over the years on advocacy projects for those with sexual
preferences outside the mainstream, most notably the Rocky Mountain Leather Leadership program of the
late nineties. The leadership conference was an extended seminar spanning several weekends, to develop
the potential of emerging leaders in the leather lifestyle. Mari originated the idea, developed the concept,
recruited the faculty, marketed the conference to the various groups within the lifestyle, and administered the
seminars flawlessly. I served on her faculty, teaching public speaking and legal issues. From my experiences
with Mari, I can state that she is motivated and highly capable. And she has a particularly strong
background in marketing, which makes her an outstanding person to lead advocacy efforts.
Mari’s advocacy around DADT and coming out issues, and her publishing of Mike Yost’s
Remnants of Light to coincide with these efforts, stand as an example of her ability to bring issues into
the public eye. Although I am not connected with these recent efforts, I have followed them closely and am
impressed with her effectiveness, as I have been in the past.
Yours,
William ReMine

November 7, 2011
Please accept this email as a sincere and strong letter of support for OUT Armed Forces, Mike Yost as a dedicated,
goal-oriented high achiever, and Mari Christie’s abilities in personal leadership.
I’ve known Mari for years now, first as one of her writing professors at the University of Colorado Denver. In her
time in my courses, I found Mari to have a consistent and positive effect on the class and the work at hand. Her skill
in language and honesty in constructive editing are two of her strongest traits; indeed, I found myself relying on her
feedback in my classes to supply editorial candor and a supportive attitude in class discussion and group work.
I served on Mike’s thesis committee when he received his Master’s in Humanities, as well as one of his professors of
fiction, and it was a great pleasure to watch the successive drafts and forward movement of his novel. His
contributions to my class, to his discipline, and to the LGBT community have been exemplary, and his dedication to
excellence served as a positive example for my other students.
It was in my class that Mike and Mari met, formed a professional writing group, and began the friendship and
business partnership that lead to this project. Their creative work together, resulting in the publication of Remnants
of Light, stands as an example of the work they can accomplish as a team.
The OUT Armed Forces project is admirable in both scope and purpose. Mari and Mike (among others) were not
only able to start this website and group, but also to organize an impressive event on the UCD campus a couple of
weeks back—one that not only drew significant crowds, but boasted members of Colorado’s congressional delegation
in attendance. This is indicative of Mari’s commitment and ability, and Mike’s determination to make his mark as
an author and an activist. I expect big things from these two, and fully expect them to deliver.
Best,
Teague Bohlen
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We understand that The Colorado Nonprofit Development Center is dedicated to equal employment
opportunities in any term, condition, or privilege of employment. This policy applies to all employees,
including managers, supervisors, co-workers, and non-employees such as customers, clients, vendors,
consultants, etc.
CNDC does not discriminate on the basis of: race, color, national origin, ancestry, creed, religion, sex,
age, disability, marital status, gender expression, veteran or military status, citizenship, sexual
orientation, or any other characteristic protected by state or federal law.
I understand that this policy applies to my project, CNDC’s project-related staff, as well as clients and
volunteers of all projects. OUT Armed Forces is fully committed to this policy.
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www.OUTArmedForces.com; www.OUTMilitary.com; Click on links in the left-hand column to see
our social media presence.

The blue numbers below show profit per item on Café Press. Black is consumer cost.
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In-house, the profit margin increases:
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